
HAWTHORN SUITES IN AFRICA
…First International Extended-Stay Brand In Nigeria/West Africa 

Sponsored By:

Shelter Suites, Ltd
Plot 438 Michael Okpara Street,
Wuse Zone 5 Abuja, Nigeria

Tel: 234-9-670-0001, Fax: 234-9-523-6922
www.UrbanShelterNigeria.net

Strategic Investment Advisors:

New Era Capital Corp
#67 Wall Street, 22nd Floor
NY, NY 10005, USA

Tel: 1-212-709-8378, 1-917-379-9332
www.MyCompletefinance.com

Sponsored By:

Shelter Suites, Ltd
Plot 438 Michael Okpara Street,
Wuse Zone 5 Abuja, Nigeria

Tel: 234-9-670-0001, Fax: 234-9-523-6922
www.UrbanShelterNigeria.net

Strategic Investment Advisors:

New Era Capital Corp
#67 Wall Street, 22nd Floor
NY, NY 10005, USA

Tel: 1-212-709-8378, 1-917-379-9332
www.MyCompletefinance.com



2

TABLE OF CONTENTSTABLE OF CONTENTS

I. HAWTHORN SUITES BRAND OVERVIEW      - 2
II. HAWTHORN SUITES IN AFRICA                     - 3
III. MARKET ENVIRONMENT                                 - 4
IV. KEY VALUE PROPOSITION                              - 5
V. HAWTHORN SUITES ABUJA – OVERVIEW     - 6
VI. PROPOSED HAWTHORN SUITES LAGOS      - 7
VII. LONG-TERM STRATEGIC PLAN                      - 8
VIII. PROPOSED FINANCING MODEL                    - 9
IX. EXIT STRATEGY                                               - 10
X. SPONSOR PROFILE                                         - 11
XI. WORK-IN-PROGRESS                                      - 12
XII. CALL-TO-ACTION                                             - 13

I. HAWTHORN SUITES BRAND OVERVIEW      - 2
II. HAWTHORN SUITES IN AFRICA                     - 3
III. MARKET ENVIRONMENT                                 - 4
IV. KEY VALUE PROPOSITION                              - 5
V. HAWTHORN SUITES ABUJA – OVERVIEW     - 6
VI. PROPOSED HAWTHORN SUITES LAGOS      - 7
VII. LONG-TERM STRATEGIC PLAN                      - 8
VIII. PROPOSED FINANCING MODEL                    - 9
IX. EXIT STRATEGY                                               - 10
X. SPONSOR PROFILE                                         - 11
XI. WORK-IN-PROGRESS                                      - 12
XII. CALL-TO-ACTION                                             - 13


